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 The President’s Column is making way to emphasize the graph-
ical notice about Judge Snyder’s retirement party appended below. 
 
 One of the most important things lawyers and bar associations 
can do is not only to safeguard the independence of the judiciary, 
champion justice, and inform society as to the best way to create max-
imal order and freedom, but also to celebrate great achievements in 
the profession. 
 
 I would suggest the below event is one of those opportunities 
that we should not miss... 

The President’s Column 
  By Nick Fay, WCBA President 2019 
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Office Space Available –  Bellingham Towers -  119 N. Commercial Street – downtown!  Just down 

the street from City Hall, the Court House and the Federal Building. If interested please call 360-647-

1916  x 112 or email: robbi@hollanderinvestments.com. Conference room available for Rent to Ten-

ants and Non-Tenants.   

Classified Ads 

Free to all WCBA members & firms in which all members 
have paid their membership dues.  $15 otherwise. 

e-mail ad copy to: 

rajeev@northwhatcomlaw.com 

by the 15th of the preceding month 

Attorney Available to Assist with Overflow Work.   Former Sole Practitioner licensed in both 
Georgia and Washington, will assist with your Overflow needs; now you can have the part-time assis-
tance you need, when you need it.  Professional and dependable.  Can work on-site or off-site at my 
own well-equipped home office.  Rates variable by complexity of work; minimum 3 hours.  Contact 
me directly as follows:  Carol Sheppard (770) 366-8186 or CSSheppard100@gmail.com. 

Looking for a fun dance band for your next party, fundraiser or other event?  Lemon Creek per-
forms songs by great women rockers and popsters of the last 4 decades.  From Fleetwood Mac to Amy 
Winehouse—Sheryl Crow to Lady Gaga to Garbage—with some interesting and fun detours along the 
way.   From the irresistible dance grooves of Blondie and Kylie Minogue, to the drama and intensity of 
Concrete Blonde and The Cranberries—you will get up and dance!  Lemon Creek is Lesley Rostron, 
Jon Grover, Mike Rostron and Doug Hyldahl. Check us out at https://www.gigmasters.com/rock-band/
lemon-creek  and  https://www.facebook.com/pg/lemoncreekrock/about/  

WYL & WWL Team Up For Mingling 
Please join the Whatcom Young Lawyers and the Whatcom Coun-
ty Chapter of Washington Women Lawyers after work (5:00 PM) 
on Thursday, April 25 for happy hour at the Bellingham Cider 
Company (205 Prospect St.) and an opportunity to meet other at-
torneys from the area and socialize!  
 
We hope to be welcoming the newest attorneys admitted to the 
WSBA in Whatcom County. All attorneys practicing or living in 
Whatcom County are welcome to attend. Check out our Facebook 

page for more information. https://www.facebook.com/
WhatcomCountyYoungLawyers 

mailto:robbi@hollanderinvestments.com
mailto:CSSheppard100@gmail.com
https://www.gigmasters.com/rock-band/lemon-creek
https://www.gigmasters.com/rock-band/lemon-creek
https://www.facebook.com/pg/lemoncreekrock/about/
https://www.facebook.com/WhatcomCountyYoungLawyers
https://www.facebook.com/WhatcomCountyYoungLawyers
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Whatcom County Superior Court 

Due to scheduling conflicts, the Family Law Issues and Meeting scheduled for March 

25th has been rescheduled to April 15, 2019. The meeting has also been moved to 

Room 514 in the Whatcom County Courthouse and will begin at 1:30 p.m.  
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Washington Women Lawyers - Whatcom Chapter   

Professional Clothes Drive & Other News 

 

 Time for Spring Cleaning! Whatcom Women Lawyers is hosting a professional clothing 
drive for women’s AND men’s clothes! Donate your clean, office-appropriate clothing and ac-
cessories by dropping them off at Carmichael Clark, PS (1700 D Street) or bring them to our 
upcoming happy hour on April 25 at 5:00 pm at Bellingham Cider Company. Donations must be 
made by April 30. Women’s clothes will be donated to the YWCA’s Back to Work Boutique 
and men’s clothes to Lydia Place. 
  
 Examples of clothes and accessories we’re looking for: New or gently used Shirts – Blaz-
ers – Sweaters – Ties – Scarves – Jewelry – Shoes – Pants – Jeans without holes – Belts – Socks 
– Unopened, unexpired makeup 
  
 If your donation needs to be dry cleaned, please let us know and we will take care of it! 
  
 Questions? Contact Catherine Moore at cmoore@carmichaelclark.com. 

 

Upcoming WWL Whatcom Chapter events 

  
HAPPY HOUR 
Join us for a Happy Hour at: 
  
Wednesday, April 25 
5:00 pm 
Bellingham Cider Company 
   

Please RSVP through the WWL Whatcom Facebook Page (www.facebook.com/WWLWhatcom). 
RSVP recommended, but not required. Everyone (members and non-members) welcome! 

  
BROWN BAG LUNCH  
WWL Whatcom hosts a monthly brown bag lunch every month. Bring your lunch and 
join local women attorneys for networking during lunch. No RSVP required. 
  
Next brown bag is on Wednesday, April 17, from 12:00-1:00 pm at Shepherd and Allen 
(2011 Young Street, Suite 202). 

https://wwl.us19.list-manage.com/track/click?u=438939df0e0d3ba6ab4e3dc53&id=92c081e585&e=97912bf0a7
https://wwl.us19.list-manage.com/track/click?u=438939df0e0d3ba6ab4e3dc53&id=d57fab110b&e=97912bf0a7
mailto:cmoore@carmichaelclark.com
http://www.facebook.com/WWLWhatcom
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Status Quo Bias Favors .com Top Level Domain, But For How Long? 

by RB Tewksbury 
March 2019, re-printed from the ABA with the Author’s permission 

 

What is the best domain name for an attorney, law firm or any business for that matter? The 
seemingly obvious answer is the domain name that brings in the most new client and referral busi-
ness. Finding a decent domain name is nearly next to impossible if the only top level domain ex-
tension considered is .com. 

 

According to Verisign, Inc. (NASDAQ: VRSN –the authoritative registry of all .com domain 
names) “The third quarter of 2018 closed with approximately 342.4 million domain name registra-
tions across all top-level domains (TLDs)...” “As of Sept. 30, 2018, the .com domain name base 
totaled approximately 137.6 million domain name registrations…” (source)  

 

Nearly every conceivable, meaningful combination of words in the English language have been 
registered using .com TLD. 

 

The largest top level domain –in terms of total number of registrations– is .com. A prodi-
gious percentage of people still believe .com to be the only viable TLD choice out of 1,226 other 
options. This false premise of .com supremacy creates an illusion of scarcity which in turn artifi-
cially drives up the price for .com domain names –on the secondary market– at the expense of all 
other TLDs. 
 

What’s In A (Domain) Name? 
 

Domain names operate under the Internet’s domain name system (DNS) hierarchy. All do-

main names have at least one technical element in common. They must include a top-level domain 

or “TLD” extension. TLDs hold the highest level in the hierarchy of the Internet’s domain name 

system, appearing to the right-of-the-last-dot of every domain name. For example, 

www.goforit.com is comprised of three separate elements: 

 

 

 

 

Top-level domains are categorized as generic (gTLD), country code (ccTLD), sponsored 

(sTLD) and restricted generic top-level domains (grTLD). New top-level domains (nTLD) are 

those that were added to the root zone of the Internet on or after October 2013. 
 
 

 

 

 

 

 

(Continued on page 9) 

Sub-Domain Second-Level Domain Top-Level Domain 

www .goforit .com 

What Makes One TLD More Valuable Than Another? 
  

Historical aftermarket sales data 
Widespread name recognition and adoption of the TLD with the general public 
Number of domain names registered using that TLD extension 
Number of domain names registered using that TLD extension with active websites 
Trust (or lack of) in the registry operators and/or registrars who manage the TLDs 
Trust (or lack of) in the network upon which the TLD operates 
Cognitive biases and fear of missing out (FOMO) 

https://www.lawtechnologytoday.org/2019/03/status-quo-bias-favors-com-top-level-domain-but-for-how-long/
https://www.verisign.com/en_US/domain-names/domain-registry/index.xhtml
https://www.nasdaq.com/symbol/vrsn/real-time
https://www.verisign.com/en_US/domain-names/dnib/index.xhtml?section=executive-summary
https://newgtlds.icann.org/en/program-status/delegated-strings
https://newgtlds.icann.org/en/program-status/delegated-strings
https://www.goforit.com
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What Is The Value Proposition For New Top-level Domains? 
 

The primary function of all domain names is as an aid-to-navigation on the Internet. Domain 
names are proxies. They’re used to help humans locate specific resources without having to re-
member numerical IP addresses. 

 

How much would you pay for the unique-right-to-use the following string of binary code on 
the web?  
 

01010110 01100001 01100011 01100001 01110100 01101001 01101111 01101110 01010010 
01100101 01101110 01110100 01100001 01101100 01110011 00101110 01100011 01101111 
01101101 
 

Computers use binary code to read and convert text into numbers and vice versa. The binary 
string above is the binary representation of the domain name VacationRentals.com. HomeA-
way.com, Inc. (NASDAQ: EXPE) “acquired the established business Vacation Rentals.com in 
2007 for $35 million. The CEO of the company in 2007, Brian Sharples, indicated that it was most-
ly to keep it out of its competitor’s hands and a big part of that was the domain name.” (source) 
 

In April 2018, Vacarent Inc. purchased –from Donuts Inc.– the registration rights to the new 
TLD domain name Vacation.Rentals for $500,300. The company is owned by a group of long-time 
friends –including Mike Kugler who was interviewed for this article. As long as they continue to 
pay the annual registration renewal fee, Vacarent will continue to benefit from the unique-right-to-
use the following string of binary code on the web: 
 

01010110 01100001 01100011 01100001 01110100 01101001 01101111 01101110 00101110 
01010010 01100101 01101110 01110100 01100001 01101100 01110011  
 

Why is one string of binary code more or less valuable than any other? Why would Vacarent 
pay half a million dollars or more for a domain name that does not end in .com?   Because some 
specific strings of binary code convert into domain names that can deliver massive amounts of or-
ganic (non-paid) search traffic. They’re digital money-making machines. 

 

The value and potential volume of web traffic created by an exact-match-keyword domain 

name can be easily determined and independently verified. The screenshot below provides a snap-

shot of potential volume and projected cost (replacement value) of web traffic on Google Ads –for 

the next year– created by the exact-match keyword phrase vacation rentals. This dynamic data can 

be used to evaluate and justify a domain name’s acquisition purchase price. 
 

 

 

 

 

 

 

(Continued from page 8) 

(Continued on page 10) 

https://www.vacationrentals.com/
https://www.homeaway.com/
https://www.homeaway.com/
https://www.nasdaq.com/symbol/expe
https://domainnamewire.com/2018/04/11/vacation-rentals-domain-name-sells-for-record-500300/
https://vacarent.com/about-us/
https://donuts.domains/
https://www.vacation.rentals/
https://www.linkedin.com/in/vacarent/


Based on data generated by Google Ads Keyword Plan tool, the corresponding exact- match key-
word phrase –vacation rentals– had an average cost-per-click (CPC) value of $6.78 for North America. If 
Vacarent had to pay Google for this exact-match-keyword traffic –at the time this article was written– they 
could have expected to pay about $678 for every one hundred visitors delivered to the Vacation.Rentals 
website.  
 

Vacarent’s upfront expenditure to acquire the Vacation.Rentals domain name appears to have been 
a wise investment. Based on Google-generated CPC data, Vacarent’s break-even- point for its initial in-
vestment of $500,300 is 73,790 website visitors. It’s reasonable to assume –given Google search volume 
and CPC value– a properly constructed progressive web app (web site) could generate more than enough 
new organic search-traffic to return Vacarent’s initial investment within a few years, if not sooner. After 
breakeven, every organic exact-match keyword visitor to Vacation.Rentals is money in the bank for Vacar-
ent. 
 

What is the best TLD extension for attorneys?  
 

Today there are several attorney-related TLDs available for registration, none of which existed prior 
to October 2013. These nTLDs include .abogado, .associates, .attorney, .law, .lawyer and .legal.  
 

Which TLD extension is the best option for lawyers? The answer depends upon who you ask. Dur-
ing a telephone interview conducted on January 14, 2019 Cyrus Namazi –Senior Vice President of the 
Global Domains Division (GDD) and member of the Executive Team at The Internet Corporation for As-
signed Names and Numbers (ICANN)– was asked if these new TLD options are preferable for attorneys 
over other TLDs, including .com ... he responded by saying: 
 

“... it's not something that, frankly, we put a judgment on or get involved in. I mean, I may have my 
own personal views outside of that, but I would say that the best place to ask this type of question 
would be from the registries that actually operate these top-level domains. I think one of the larger 
ones is called "Donuts."  

 

When asked the same question, Matt Overman –Senior Vice President of Sales at Donuts Inc.– re-
sponded: 
 

“Yes. The new legal domains offer much more availability and specificity for lawyers looking to 
brand themselves more effectively. By using a new domain, lawyers can obtain a better, often short-
er and more memorable domain than the remainder .COM names. Most importantly, these readable 
keyword domains match common search terms, so if a lawyer acquires a domain name that's also a 
popular search term (e.g., bayarea.lawyer), they'll rank really well in organic search results. This 
"evergreen" organic search benefit can have really important, long-term benefits for lawyers in 
their marketing strategies.” 

 

From a new TLD registrant’s perspective. Blake Janover –Founder & CEO of Janover Ventures 
(home.loans, hud.loans and others) writes: 
 

“I think preference is just that, preference. If the question however is if I think there is deeper value 
to an nTLD over a “.com” then I do. The data says that for SEO and search, the nTLD is going to 
yield higher quality, higher volume results if delivered to the market correctly. Subjectively I think 
it speaks to an innovative individual or company that is embracing change and it’s a good founda-

(Continued from page 9) 

(Continued on page 11) 
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https://www.icann.org/profiles/278
https://www.icann.org/
https://www.linkedin.com/in/matt-overman-4765022/
https://www.linkedin.com/in/blake-janover/
https://www.janover.ventures/
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tion for scaling an organization based on those principals.” 
 

Do you believe bias exists in favor of (or against) any top-level domain? 
 

Cyrus Namazi (ICANN) response to “Do you think a bias does exist against any particular domain name vs. 
another?” 
 

“I wouldn't call it bias, necessarily. I think somewhat, there's somewhat of an awareness perhaps 
that exists that, you know, a lot of people may not even be aware that these opportunities exist, 
these options exist, and you know, that may play into it. I think there might be, because of that lack 
of awareness, even when people are told, perhaps their level of confidence and trust in it is not 
there because the sort of existing, what we call legacy TLDs that I mentioned earlier, have been 
around for a long time and they're proven and all of that. So all of these things could and probably 
do play a role in the ultimate adoption of these newer top-level domains.” 

 

Matt Overman (Donuts Inc.): 
 

“If by bias, you mean individual preferences? Certainly people are more familiar .COM and other 
ccTLDs. They have a 20+ year head start and benefited tremendously from the lack of alternatives. 
But in terms of organic search and "discoverability", the search engines are unbiased; there is even 
evidence that domain names using popular search terms have an added benefit.” 

 

Blake Janover (home.loans): 
 

“I believe the masses are still behind “.com”s which probably means it’s a good time to be looking 
at alternatives as paradigm shifts favor the early adapters.” 

 

Do you believe a status quo bias exists in favor of .com top-level domain? 
 

Timothy Denton (Attorney) Chairman of the Internet Society of Canada and current member and past 
Chairman of the Board of Trustees at American Registry of Internet Numbers (ARIN) wrote: 
 

“Yes. No thought is required to go to dot com. The world generally works on the idea that thinking 
is hard and that automatic responses are easiest.” 

 

Mike Kugler (Vacarent Inc., Vacation.Rentals): 
 

“Currently, yes, .com has a favorable bias given to it and always will. But, you cannot look at this 
as a one and done. You have to look at this more along the lines of the 800 numbers. 20 years ago, 
when someone said to call toll free it was automatically assumed the prefix was 800…. Now people 
have a choice for 888, 877, 833, 866 and so on. The same holds true for gTLDs. As they gain more 
widespread acceptance, they will continue to grow.” 

 

Blake Janover (home.loans): 
 

“We are tribal creatures, which means social structure is hierarchical by nature (we’re followers). 

(Continued from page 10) 

(Continued on page 12) 

https://www.home.loans
http://www.tmdenton.com/
https://www.linkedin.com/in/vacarent/
https://vacarent.com/about-us/


“.com"s were embraced a long time ago and have been accepted as the social norm, now everyone 
moves in that direction without cause other than “that’s just how it is.” That’s a target for disrup-
tion.” 

 

 

 

Will another top-level domain overtake .com in popularity and use? 
 

Matt Overman (Donuts Inc.): 
 

“I don't see any single TLD displacing .COM anytime soon, nor do I think that should be the goal. 
Cumulatively, new TLDs will continue to grow in popularity as awareness grows and as registrar 
merchandising improves. But we live in a more segmented world: it's like the evolution of broadcast 
TV from 1950 to today. 70 years ago, three major networks were plenty! Today, we have hundreds 
of broadcast options, across multiple platforms. 
 

New domains offer greater variety, better targeting and more specificity. For example, 
while .LOANS will never be as big as .COM, www.home.loans is every part as valuable as 
www.homeloans.com from a search perspective and is the shorter domain name. The only ad-
vantage that homeloans.com has right now is consumer awareness - more people recognize it as a 
domain name. This is already changing, as more businesses adopt and use new domains, and as 
more of their customers see these names in use.” 

 

Blake Janover (home.loans): 
 

“No, we are in an age of democratization and commoditization of information and technological 
tools at our disposal. That means more options to more people to empower them to further excel at 
what they want to do. So, more domains, with higher popularity and demand within their niche. I 
think for example taxattorney.com may become far less interesting than tax.attorney which intui-
tively makes a lot of sense.” 

 

Top-Level Domains And Cybersecurity  
 

On January 1, 1968, Federal motor vehicle safety standards took effect in the United States. The In-
termodal Surface Transportation Efficiency Act of 1991 mandated airbags as standard front-seat equip-
ment in all passenger automobiles and light trucks built after September 1, 1998. What does any of this 
have to do with domain names you ask? Federal safety standards have made modern passenger vehicles 
much safer than those produced prior to 1998. Few would argue to the contrary. 
 

Likewise, a few of the new TLDs recently delegated into the root zone of the Internet (e.g.– .app, 
.page and .dev) are more secure TLD options over legacy TLDs like .com, .net, .info, .biz, etc. The reason 
being, these new TLDs force end-to-end encryption of all content, helping to secure attorney-client com-
munications. 
 

On October 17, 2018 the American Bar Association Standing Committee on Ethics and Profession-
al Responsibility released Formal Opinion 483; “Lawyers’ Obligations After an Electronic Data Breach 
or Cyberattack.” This Formal Opinion reaffirms the duty attorneys have to their clients to notify them in 

(Continued from page 11) 

(Continued on page 13) 
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https://www.americanbar.org/content/dam/aba/administrative/professional_responsibility/aba_formal_op_483.pdf
https://www.americanbar.org/content/dam/aba/administrative/professional_responsibility/aba_formal_op_483.pdf
https://www.americanbar.org/content/dam/aba/administrative/professional_responsibility/aba_formal_op_483.pdf
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the event of a cyberattack or data breach.  
 

The right domain name can reduce cybersecurity risk exposure and generate new client leads for 
your law firm. 
 

In Conclusion 
 

All top-level domains perform an identical function. They appear after-the-last-dot in a domain 
name, representing the highest level of the Internet’s domain name system hierarchy.  

 

Similarly, all domain names perform an identical function. They’re used to aid human navigation 
on the network, serving as a proxy for the numerical addressing system of the Internet. Domain names 
help people understand and remember web addresses. The primary purpose of domain names is brand 
identity. Why settle for a less-than-optimal legacy TLD domain name when other, more secure and brand-
able options exist? 

 

Infrastructure investment in near-realtime 5G networks and advancementments in artificial Intelli-
gence (AI) –mainly voice-enabled search– will forever alter how we interact with the network, our tech-
nology and each other. What role will domain names play when the primary input method for search is our 
voice? Does top-level domain preference really matter when speaking to an artificial intelligence bot 
through a smart speaker? Probably not. 

 

Will .com’s top-level-domain dominance continue unabated? Unlikely. Contravening evidence 
would suggest otherwise. ICANN is preparing for the next round of new TLD auctions which could occur 
within a couple of years. As new TLDs gain widespread awareness and acceptance, less secure legacy 
TLDs will be disrupted. 
 

What’s the best domain name for an attorney, law firm or any business for that matter? The answer 
is more nuanced than simply the domain name that brings in the most new clients  and referral business. 
It’s also a domain name that can best help keep you, your law firm and your website visitors safe and en-
gaged. It’s also a domain name that’s optimized for search marketing using an exact-match, second-level 
domain. It’s also a domain name that’s well positioned for what comes next on the mobile web. 
 

Happy domain name hunting. Choose wisely. 

 

 

 

 

 

Russell Baird “RB” Tewksbury is President of MarketWorks LLC, an attorney marketing and 
legal technology management company - goforit.com. His professional certifications from Google 
include AdWords Advanced Search, Advertising Fundamentals, Mobile Advertising, Video Adver-
tising Advanced, AdWords Advanced Display, and Google Analytics. He is the creator and host of 
Cybersecurity Fundamentals for Law Firms and Attorneys, a series of CLE events conducted over 
live web meetings and interactive webinars. He is also a U.S. Merchant Marine Officer–U.S. Coast 
Guard Licensed Master Captain. 

(Continued from page 12) 

Author’s Note: Verisign, Inc. – the authoritative registry of all .com, .net, .name, .cc, .tv, .edu, .gov and .jobs 
domain names– did not respond to multiple requests for comment. 

https://www.rfc-editor.org/rfc/rfc1034.txt
https://www.goforit.com/
https://www.securethefirm.com/
https://www.verisign.com/en_US/domain-names/domain-registry/index.xhtml
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New Courthouse and Law Library Access Procedures 
 
To Whom It May Concern, 
 
We have recently updated our forms and procedures for obtaining a Security Bypass Badge and Law Library 
Badge for Attorney’s.  
 
If you would like to bypass security at the Courthouse, a first time application will cost $75 dollars for a full 
background check and fingerprinting at the Whatcom County Sheriff’s Office. A renewal is required yearly 
and will cost $12 made payable to Whatcom County Finance Office. This will allow you to bypass the securi-
ty station during regular operating hours and also allow you 24 hour access to the Law Library via the base-
ment.  
 
If you require access to the Law Library only during Courthouse operating hours , an application will cost 
$15.00 yearly. Please note that a Law Library Badge does not allow the holder to bypass security. 
(attachment: ATTY – LAW LIBRARY APPLICATION) 
 
Please note that as the location for Facilities has moved, we are now only able to issue badges by appointment.  
 
If you have any questions, or would like to schedule a time and location to obtain a badge, please feel free to 
call Facilities at 360-778-5360. 
 
Sincerely,  
 
Hannah Borland 
Whatcom County Facilities Management 
3720 Williamson Way 
Bellingham WA 98226 
P: (360) 778-5390 
F: (360) 778-5361 
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Ramblings of a Small Time Country Lawyer  
 ~By Rajeev!  

 

From Nyctophobia to Nyctophilia. 
Subtitle:  Fear of the Unknown. 
 

 A fear of the dark is a fear primeval that is commonly held by 
children and some adults.  I personally held onto a fear of the dark 
well into my adult years, but I remember very distinctly transform-
ing into the opposite kind of person, I am now wholly comforted 
and secured by the dark.   
 
 When I speak of the dark, I mean not the darkness of your own room or house, but the dark-
ness of outdoors.  Because the darkness of your own room does not contain unknowns, the darkness 
of the outdoors contains…. well, who knows what it contains?!  Monsters?, ninjas?, criminals?!, etc.  
It contains the unknown.  And I think that was what the fear of the dark meant for me, a fear and 
anxiety over the unknown.  I grew up my entire childhood camping and backpacking in the out-
doors, and I have no fear of wild animals, and a rational belief that chainsaw murderers are not hid-
ing out in the woods waiting to get me… yet still, the dark unknown made me anxious.  What was 
out there? 
 
 And then one day… one night I flipped over.  That was the night I was put in charge of the 
dark.  In college, I belonged to a service organization called the Intercollegiate Knights and we went 
around doing community service.  Twice a year we would induct new members with silly Monty Py-
thon and the Holy Grail themed quests, one of those was to go out onto the campus after midnight 
and catch the Rabbit of Caerbannog (the carnivorous bunny from the film which is eventually slain 
by the Holy Hand Grenade of Antioch).  I was assigned to be the Rabbit, which meant I was ex-
pected to let people see me and then run, hide, and taunt until they caught me.  Except, I never got 
caught, over a three year period… and I was bold and I used the dark mercilessly, taking delight in 
throwing myself desperately into pools of water, piles of leaves and shrubberies, as well as climbing 
up trees and ledges.  Gleefully experiencing people searching for me with their feet just inches from 
my face, their breathless conversations taking place above me.  I would leap out whooping and scar-
ing them and then take off running again to be chased fruitlessly into the dark  (I used to be able to 
do these kinds of things for hours on end).  Did I mention I love to be chased?  Sometimes the para-
legals have to chase me around in circles in the office to cheer me up on tough days! 
 
 I realized, more subconsciously then, that the only thing in the dark that everyone was afraid 
of was me; and even though they knew I was out there, it was the aspect of the unknown and sur-
prise that was what produced anxiety.  And this has been a constant theme in my maturation, each 
year thereafter- recognizing that we cannot predict what will happen in life, but that we must live 
and experience it to find out what is going to happen.  We don’t know if the phone call will bring a 
telemarketer, bad news, or an unexpected joy, unless we answer.  We don’t know answers until we 
live the experience and ask the questions.  There is nothing to fear in the dark, except fear itself.  
President Franklin D. Roosevelt said as much in his inaugural address in 1933, and I think it be-
comes a statement I appreciate more and more each year- especially as a practitioner of law.  We are 
in a profession where outcomes are by their nature uncertain, even when we are certain of the out-
comes (which is a whole different type of foolishness best saved for another musing).  To be a better 
lawyer, we must each wrestle with how we relate to the unknown, and hopefully I will become as 
forgiving of the unknown as I have of the dark. 
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TEMPORARY MATERNITY LEAVE PARALEGAL POSITION 

 
Our private litigation firm is seeking an experienced paralegal to fill a temporary 
maternity leave position from approximately December 3, 2018, through April 5, 
2018.   
 
This position requires strong organizational and communication skills and at least 
five years’ experience working for a trial lawyer. 
 
The paralegal will be responsible for calendaring court deadlines, drafting plead-
ings, complying with local rules in several counties, and communicating directly 
with clients by phone and e-mail.  
 
In addition, experience working with WordPerfect, Word, Outlook and Court 
Docketing Programs is preferred. 
 
Interested applicants are asked to e-mail a cover letter and resume that includes 
professional references to lindsey.rutherford@frontier.com. 
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You are reading this aren’t you? 
 

You too, should be advertising 
right... 

 
HERE! 

 

 
 New and Old Sponsors… did you know 

as of today, if you pay your sponsorship for 6 

months or more in the WCBJ, you get a 5% 

discount?  If you pay for a year or more, you 

get a 10% discount!!!!  Who knows what the 

Editor will offer you if you want to pay for a 

decade in advance?!!!!!!!! 
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Grow your business with 
our  

all-inclusive offices! 

 

Stop by for a Tour  
Today! 

We also have  
virtual  

options! 

Executive Offices include everything to meet your 
business needs, all in one place! 
 

• Reception Services with Custom Scripted Greeting 
Tailored to Your Needs 

• All Utilities Included 
• Fully Furnished 
• On-Site Mail Reception 
• Advanced Copy & Print Center 
• On-Demand Conference Rooms, Ready When You 

Are 

1313 E. Maple St. Suite 201, Bellingham, WA 98225 
www.thegatewaycentre.com — 360.685.4200 
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Court Reporting & Real-time Specialists 
Court Approved Audio Transcription 

We Offer Premier 
Certified Court Reporters 

Video Conference 
Transcriptionist 

Conference Rooms 
Videographer Services 

Transcription of Audio/Video Files, from all formats 
Easy Online Scheduling 

We look forward to meeting all your Court Reporting 
and Transcription needs. 

 
360-671-6298  

info@corpolongoandassociates.com 
or visit us at 

Corpolongo.net  

Serving Western Washington Since 1985 
 

mailto:info@corpolongoandassociates.com
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Advertise in  
the Newsletter 

RESORT TO CHEAP SELF-PROMOTION! 

Admit it.  You read the ads in the Newsletter to see what’s 
going on.  So does everyone else.  If you have a service to 
offer to your colleagues in the local legal community — or 
if you just want to show off — you won’t find a cheaper, 
easier way to do it. 

1/2 

1/4 

1/8 

1/8-page . . . $35/mo. 
2.46”H x 3.86”W 

1/4-page . . . $50/mo. 
5.00”H x 3.86” W 

1/2-page . . . $75/mo. 
5.00” H x 7.90” W 

full page . . . $100/mo. 
10.00” H x 7.90” W 

 

And it’s easy to place your ad 
E-mail your ad as an MS Word .docx, MS Publisher .pub, .JPG, 
.GIF or .pdf file to: 

rajeev@northwhatcomlaw.com 

We’ll get it in the next issue and bill you.  Pre-size the ad if you 
know how.  Otherwise, tell us the size you want.  Questions?  E-
mail Editor Rajeev at the above e-mail address, or call  (360) 
332-7000 . 


